French Travelers
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French Travelers IN visitor spending

L . Average number
Virginia as a Main Q 3 .2 of States visited

Destination
Virginia as Main
o/ Traveled tothe U.S
Port of Entry @ 75 /0 prior to this trip

Main Purpose Traveler Demographics

> 49% (i) 28% ($) $69,661

gggrr%d”s Vacation Average Household
y Income

I 13% 6%

Business Convention

Traveler Occupation

40 % 31 % 1%

mana/gement/ retired sales and
business/science/arts office

Spending categories

Spendmg per E 29% *@’ 25%

visitor per trip Lodging Food/
Beverages

D% I3 9%
Shopping Entertainment/

46 % Recreation
g Gy 10% ¢ 13% 5%

Ground Additional Air Other
Transportation Transportation

Top Activities

Ve 81% i 79 % 03% % 52 %

shopping sightseeing —= art galleries/ L small towns/ national parks/

Museums countryside monuments

A 40% A 36% g 36% 0 35%  go 20%

2 P~
im cultural/ethnic nun historical fine dining guided concert/play/
heritage sites locations tours musical

o 20% W 19% \RL e 8% 7%
— /> sporting =< Camping/ water amusement ~ American

events Hiking sports parks Indian
Communities

Trip Planning Month of Travel

o & 16x

Spring

235% PAS KL 14 %

1 Month 2 Months 3 Months

34% 57%
-l-l % 24 A O Summer Winter

4 Months More than 4
Months

Travel Information Sources Travel Parties

/0% 50% A5% ® ® ot
- . W 7 O W O
Alrline RecoFanGrrTigpm?jlation OnllAl\ggr']l'g/vel 3 0 ? -|5 L

Stelle) Couples

335% 21% 177 %

Travel Guide Corporate Travel National/
Department State/City

Travel Office ' ‘ ' ey o : o
e 13 Bl oo
13% 8 % 6 % T wis Travel with

Travel Agency Tour Operator/ Tour Operator/ family/relatives children
Ofﬂce Tl’ave| ClUb Trave' C|ub

Source: Tourism Economics, Travel Market Insights, Inc. Sample Size 47: due to sample size, this data should be used for
directional insights only.




