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Top Activities: Travel Party Spending
Visiting relatives 27 %
Shopping 19%
Visiting Friends 18 %
Museums 14 %

Fine DIining 12 %
Beach 10%
Historic Sites/Churches 9%
Nightclub/dancing 9%
Urban/rural sightseeing 8%
Theme/Amusement park 5%

$0 Il 3%
$1to less than $100 [ GG -
$100 to less than $250 _22%

$250 to less than $500 _18%
$500 to less than $750 -10%

$750 to less than $1000 -7%

s1000- [ 2%

Travel Party Travel Party
Origin by State Origin by DMA

VA 34% Washington, DC (Hagerstown) 21 %
NC 15% \ Norfolk-Portsmouth-Newport News 11 %
MD 11% Richmond-Petersburg 11 %
GA 7% | NEALI A
NY 6% yo i Philadelphia 6%
D.C 4% : Greenville-New Bern-Washington 6%
DA 4% y Raleigh-Durham (Fayetteville) 5%
SC 4% Roanoke-Lynchburg 4 %
NJ 2% Baltimore 3%
FL 2% Columbus, GA 3%
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Married Traveling
with Children 1894
Average -
- Age: 41 e
2.5 43% 65+
Average travel *  Annual household
party size Income of 75K or
morle C5_.64

45-54

Month of Travel

January I 3%

February NG 6%
March NN 75

Planning

Sources 12 %

Travel provider
website (airline,
hotel etc.)

Search
engine

Use information

from friends anc september N 1%
. @)
october NNNEGNNGG 7%
Online full service TV November TGz 5%

website (Expedia,
Travelocity etc.) December INNNGIGIGNG 5%

Planning Time
81%

Travel by owned
auto or rental cars

49% consider visiting Virginia less
than a month before their visit

9%

59% decide visiting Virginia less Travel by plane

than a month before their visit

BLACK TRAVEL PROFILE TO VIRGINIA )
Source: TNS - TravelTrakAmerica, FY2019 (N=312) VI RGINIA IS FOR LO'EM




