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Travel Party

Top Activities: Spending

Wine tasting/winery tour 100% $0 | 1%
Shopping 38%

istoric sites/churches 33 %
Rural sightseeing 28%
Visiting relatives 26 %
Fine dining 25%
Museums 24 %
Visiting friends 20%
Craft breweries 20 %
Old homes/mansions 19%

$1 to less than $100

$100 to less than $250 . 4%

$250 to less than $500.

$500 to less than $750 _ 33%
$750 to less than $1000 - 17%
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Travel Party Travel Party
Origin by State Origin by DMA

N;/\lﬁ/'g,lﬁ ?1)822 \ Washington, DC (Hagerstown) 24 %
Maryland 9% ( A New York 7%

- Philadelphia 6 %
Pennsylvania 8% Baltimore 5%

Mas’ig\évhﬂesfﬁg 232 “" Norfolk-Portsmouth-Newport News 5%

' 0 » Richmond-Petersburg 5%

North Cglr%“ﬁg 20//2 Albany-Schenectady-Troy 4 %
Texas 3% Boston (Manchester) 3%

Ohio 3% Buffalo 3%
Pittsburgh 2%

35-44
16%

Y, 65% 19%
Q Married m Traveling
with chlldren 18-24

Average
P Age: 43
2.7 46%
Average travel - Annual
party size household
Income of 100K
or more

Plarming Month of Travel
Sources January I %
February I 5%
VEIGshl =000 EXE
Destination 1 I 6%
Search website April ;0/
38% engine May I 7%
June T 5%
July NN 1%
Use information plelly 000000 WIPA
from friends and September I 0%
relatives. e October N 1%
17% 6% club Novernber IR O
(AAA) December NG 10

Planning Time

34% consider visiting Virginia less
than a month before their visit

89%

Travel by owned
auto or rental cars

9%

Travel by plane

43% decide visiting Virginia less
than a month before their visit

WINE TRAVEL PROFILE TO VIRGINIA
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