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Average travel
party spending:

©

-
$593

2.7
Nights

per trip

Top Actlvities:

Visiting relatives 25%
Shopping 22 %

Visiting friends 17 %
Historic Sites/Churches 13 %
Fine dining 13 %

Rural sightseeing 13 %

Museums 12 %

Beach 11 %

Urban sightseeing 9%
National park/Monuments 7 %

Travel Party
Origin by State
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Virginia 21%
Pennsylvania 9o

New York g%f 2

North Carolina 4
Maryland 7o ‘AJ
20 S

Florida
Ceorgla 5oy
Ohio 4 9

New Jersey 4 9%
California 394

)

AVAYA

N 66% e 29%

O Married Traveling
with Children
-

2.7 41 %

Average travel - Annual
party size household
Income of

100K or more

Planning —
Sources

Destination
website

Search
engine

IO
10%

Travel provider
website (airline,
hotel etc.)

Use information
from friends and
relatives.

0%

Online full
service website

ii

Planning Time

37% consider visiting Virginia less
than a month before their visit

50% decide visiting Virginia less
than a month before their visit

OVERNIGHT TRAVEL PROFILE TO VIRGINIA
Source: TNS TravelsAmerica, FY2017 (N=2,112)

Primary Purpose of Trip

Visit
friends/
relatives

Other
Qutdoor
recreation
Business

Other
pleasure/ kL 127
personal Entertainment/
sightseeing

Travel Party
Spending

$0 [ °%

$1 to less than $100 I]%
$100 to less than $250 . 59

$250 to less than $500. Iz%

$500 to less than $750 _ 27%

$750 to less than $1000 - 15%
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Travel Party
Origin by DMA

12 %
7 %
S %
5%
4 %
4 %
4 %
3 %
2 %
2 %

Washington, DC (Hagerstown)

New York

Philadelphia

Richmond-Petersburg
Norfolk-Portsmouth-Newport News
Baltimore

Charlotte

Atlanta

Pittsburgh

Roanoke-Lynchburg

35-44

18-24 14%

Average

Age: 46 G5-S54

55-64

Month of Travel

January I 5%
February IIIEIEIEEEEGEGEE 5>°0
March I 7%
April I S
May I 7
June NG ©%
July I 1170
Augus! I 119
September G © %0
OeidelelSlg WO
November IEEEEE /5
December GG ©°

83%

Travel by owned
auto or rental cars

1%

Travel by plane

VIRGINIA IS FOR LOWERS




