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Top Actlvities:

Craft breweries 58%

Wine tasting/winery tour 53%
Shopping 35%

Visiting friends 27%
Visiting relatives 24 %
Museums 23%

Rural sightseeing 23%
Historic sites/churches 23%
Fine dining 20%

State park/monuments 17%
Distilleries 8%

Travel Party
Origin by State

Virginia 299,
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Florida 49
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Travel Party
Spending
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$100 to less than $250 . 5%

$250 to less than $500.

$500 to less than $750 _ 32%
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Travel Party
Origin by DMA

Washington, DC (Hagerstown) 15 %
Richmond-Petersburg 10 %

Baltimore 9%

New York 7 %

Philadelphia 6 %

Buffalo 4 %

Boston (Manchester) 3%
Norfolk-Portsmouth-Newport News 3%
Albany-Schenectady-Troy 3%
Watertown 3%

25-54

18-24

35-44

Average 13%

Age: 45

45-54

Month of Travel

January I 4%
February G 5°0
March 15%
April NN (o
May I S0
June NG © %0

October NG 0%
November I 4%
December I S°-

Planning Time

39% consider visiting Virginia less
than a month before their visit

4'7% decide visiting Virginia less
than a month before their visit

LIBATIONS TRAVEL PROFILE TO VIRGINIA

Source: TNS TravelsAmerica, FY2017 (N=176)
Includes activities of craft breweries, distilleries,

and wine tasting/winery tour.

81%

Travel by owned
auto or rental cars

10%

Travel by plane

VIRGINIA IS FOR LOWERS

Entertainment



