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Spending

$0 I 6%
$1to less than $100 _ 34%
$100 to less than $250 _ 20%
$250 to less than $500. _ 15%

$500 to less than $750 - 9%
$750 to less than $1000 . 49,

Top Activities:

Visiting relatives 29 %
Visiting friends 19 %
Shopping 16 %

Rural sightseeing 15 %
Historic sites/churches 14 %
Beach 11 %

Fine dining 11 %

Urban sightseeing 11 %
Museums 10 %

State parks/monuments 10 %
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Travel Party

Travel Party
Origin by State

Origin by DMA

Virginia 32 %
North Carolina 129
New York 10 ¢, T
Pennsylvania 8o
Maryland 5o
California 49
New Jersey 3o
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Vermont 2 o9
ost Virginia 2 9
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Destination
website

Planning
sources

" Search
engine

Use information
from friends and
relatives.

Online full service %
website (Expedia, 10 0

Travelocity etc.)

Planning Time

50% consider visiting Virginia less
than a month before their visit

61% decide visiting Virginia less
than a month before their visit

LGBT TRAVEL PROFILE TO VIRGINIA

Source: TNS TravelsAmerica, FY2017, FY2016 & FY2015
(N=362)
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Washington, DC (Hagerstown) 13 %
Roanoke-Lynchburg 11 %
Richmond-Petersburg 8 %

New York 8%
Norfolk-Portsmouth-Newport News 6 %
Raleigh-Durham (Fayetteville) 6%
Philadelphia 5%

Watertown 4%

Pittsburgh 3%

Los Angeles 3%
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Month of Travel
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December GG 10%

81%

Travel by owned
auto or rental cars
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Travel by plane
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