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Average travel
party spending:

per trip
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$606
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Employee
Training

Sales/
 Marketing

 

Customer
Meeting/
Service

Convention/
Tradeshows

Fine dining 
Shopping

 Visiting friends
 Historic sites/churches
 Museums
 Urban sightseeing
 Visiting relatives
 State parks/monuments
 Gardens
 Rural sightseeing
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Travel Party 
Origin by DMA
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Washington, DC (Hagerstown)
 Richmond-Petersburg
 Atlanta
 Norfolk-Portsmouth-Newport News
 Philadelphia
 Baltimore
 Raleigh-Durham
 New York
 Pittsburgh
 Sacramento-Stockton-Modesto
 

Travel Party
Origin by State
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Virginia 
 Pennsylvania
 Georgia
 Maryland
 Florida
 North Carolina
 California
 Tennessee
 Massachusetts
 New York
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35%

23%

19%
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10%

Average
Age: 42

18-24

25-34

35-44

45-54

55-64

65+

50
 
%

 Annual
household
income of

100K or more
 

1.9
 Average travel

party size
 

Married  
 

68
 
%

 
14

 
%

 Traveling
with Children

 

Use information
from friends and
relatives.

Planning Time

10
 

61
 

32
 

Travel by owned
auto or rental cars

Travel by plane

45% consider visiting Virginia less
than a month before their visit

 

Planning
Sources

57% decide visiting Virginia less
than a month before their visit

 

December
November

October
September

August
July

June
May

April
March

February
January

Month of Travel
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10%
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2%
 11%

 9%
 

9%

14
 

17
 

Search
engine

Travel provider
website

(airline, hotel)
 

%

%

%

%

%

Corporate
desktop travel
tool/intranet

17
 
%

16
 
%

Corporate travel
department 

 

8%
 

Source: TNS TravelsAmerica, FY2017 (N=197)
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