Average travel
party spending:

A
€ 1
4.2

$1,341  Nights

per trip

-

Top Actlivities:

Beach100%
Shopping 41%
Fine dining 25%

Historic sites/churches 23 %
Museums 21 %

Wildlife viewing 20 %
Urban sightseeing 17 %

Travel Party
Origin by State

P 4

Virginia 20%
Pennsylvania 159

Beach

Rural sightseeing 24 %
Visiting relatives 24 %
Visiting friends 23 %

Primary Purpose of Trip

Visit
friends/
relatives

OQutdoor
recreation

Business

Entertainment
/sightseeing

19%

Other Pleasure/
personal

Other

Travel Party
Spending
$0 | 1%
$1 to less than $100 ‘ Less than 0.5%
$100 to less than $250 I 3%

$250 to less than $500. ‘ L ess than 0.5%

$500 to less than $750 - 23%
$750 to less than $1000 . 12%

010 30 &0 70

Travel Party
Origin by DMA

Washington, DC (Hagerstown) 14 %
Philadelphia 7%
Baltimore 6%

il N i

ew Yor % 1 New Yor S %
N\?\;tht(i/a)ro!lna 8 % ‘ﬂ Roanoke-Lynchburg 5%
est Virginia 5o ) Charlotte 4%
Ohio 59 ‘ Richmond-Petersburg 4 %

New Jersey 4 9 Pittsburg 3%

South Carolina 3% Wilkes Barre-Scranton 3%

Georgia 2% Johnstown-Altoona 3%
1 < /

AVAVA 25_34
N 68% 45 %
O Married Traveling
with Children

P Average 35-44
Age: 42 11%
3.3 35%
Average travel - Annual
party size household
Income of 45-54

100K or more

Plarmmg Month of Travel
Sources January | 6%
February Il 2%
Search Destination March I /%
engine website April I 5%
May I 1%
TR June N 130
July N 1%
Use information AUGUST I 05
from friends and September TG 11%
relatives. October N 6%
Travel provider 15 % November I 4%
weﬁg;teel (eatglsne, December NN 6%

Planning Time

21% consider visiting Virginia less
than a month before their visit

85%

Travel by owned
auto or rental cars

8 %
33% decide visiting Virginia less Travel by plane

than a month before their visit

BEACH TRAVEL PROFILE TO VIRGINIA

Source: TNS TravelsAmerica, FY2017 (N=245) VI RGI N I A IS FOR I_O'E m




