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Travel Party
Spending
$0 3%
$1 to less than $100 _ 27%
$100 to less than $250 _ 23%
$250 to less than $500 ._19%
$500 to less than $750 | ©%

$750 to less than $1000 -5%

Top Activities:

Visiting relatives 24 %
Shopping 21%
Visiting friends 16 %
-lne dining 13 %
Historic Sites/Churches 13 %
Rural sightseeing 12 %
Museums 11 %

Beach 10 %

Urban sightseeing 8%
State park/Monuments 7%
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Origin by State

4

Virginia 26 %

Origin by DMA

Washington, DC (Hagerstown) 14 %
Richmond-Petersburg 6 %

North Carolina |
Penlr\lwsylv\zami ’ > New York 6 %
M?avr\g/laonrd g1l Norfolk-Portsmouth-Newport News 5 %
Florida i Philadelphia 5%
Georgia Baltimore 4 %

Ohio ‘ Charlotte 3%

New Jersey Roanoke-Lynchburg 3%

AR Atlanta 3%
gest Virginia Greensboro-High Point-Winston Salem 2%

W 35-44
% 66% it 29 o
Married Traveling - 14%
with Children
Average
P Age: 46 4o o4
2.7 38 %
Average travel - Annual
party size household
Income of
100K or more
Planning Q- Month of Travel
Sources January I 5%
February INIEGIGNINIGIG:G 50
- March I /6
Search Destination . 5
engine website April I 7o
28% May I © )
June IIINIEGEGEGEGNGNGNNN ©
AL E— July I 1%
Use information 9% AUgUST I 1195
from friends and September GGG ©°-
relatives. October N 107
Travel provider Full service D 7°
website (airline, website (Expedia, Noverniber /70 ’
hotel etc.) Travelocity etc.) December I ©°:

Planning Time

84%
Travel by owned
auto or rental cars

42% consider visiting Virginia less
than a month before their visit 9%

54% decide visiting Virginia less
than a month before their visit

Travel by plane

ALL TRAVEL PROFILE TO VIRGINIA
Source: TNS TravelsAmerica, FY2017 (N=2,436)

VIRGINIA IS FOR LOWERS




