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Fine dining 
Shopping 
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Urban sightseeing
Visiting friends
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Art galleries 
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Washington, DC (Hagerstown)
Norfolk-Portsmouth-Newport News 

Roanoke-Lynchburg
Philadelphia

Richmond-Petersburg
New York

Miami-Ft. Lauderdale
Jacksonville

Chicago
Minot-Bismarck-Dickinson (Williston)

Travel Party
Origin by State

Virginia 
Florida

Maryland
California

Pennsylvania
North Carolina

New Jersey
New York

Texas
Illinois

60% of travelers are married 
 
15% are traveling with children
under 18 years 
 
Average travel party size is 2.2 
 
46% have an annual household
income between $75,000 to
$150,000
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Use information
from friends and
relatives.
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50% consider visiting Virginia less
than a month before their visit
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63% decide visiting Virginia less
than a month before their visit
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Source: TNS TravelsAmerica, FY2016 (N=213)
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