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Top Activities:

Fine dining
Shopping
Museums
Urban sightseeing
Visiting friends
Historic sites/churches
Art galleries
Beach
Nightclub/dancing
Rural sightseeing

Travel Party
Origin by State

Virginia
Florida
Maryland
California
Pennsylvania
North Carolina
New Jersey
New York
Texas

lllinois

60% of travelers are married
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Primary Purpose of Trip
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Travel Party
Spending

so [ 4%
$1to less than $100 | 0= 9
S100 to less than $S250 _ 16%
$250 to less than $500. _ 12%
S500 to less than S750 _ 10%

S750 to less than S1000 _ 10%

sio00+ | >

Travel Party
Origin by DMA

Washington, DC (Hagerstown) 15 %
Norfolk-Portsmouth-Newport News 7 %
Roanoke-Lynchburg 6 %

Philadelphia 5%

Richmond-Petersburg 5%

New York 5 %

Miami-Ft. Lauderdale 5%

Jacksonville 3%

Chicago 3%

Minot-Bismarck-Dickinson (Williston) 3%

35-44
15% are traveling with children 18-24 250,
under 18 years Average
_ Age: 42
Average travel party size is 2.2 >>-b4 J
46% have an annual household L5-EL mJ
income between S75,000 to
S150,000 65+
Planning Month of Travel
Sources January | ©%
February I 2%
% March I 2%
gﬁgggg 15 April I 11
May I 1196
T June N 106
July I 1106
Use information AugLISt _ 10%

from friends and
relatives.

Destination
website

Corporate
desktop travel
tool/intranet

Planning Time

50% consider visiting Virginia less
than a month before their visit

63% decide visiting Virginia less
than a month before their visit

BUSINESS TRAVEL PROFILE TO VIRGINIA
Source: TNS TravelsAmerica, FY2016 (N=213)

September I 7°0

October NG 1590
November |GGG 7°6
December GGG ©°o

61%

Travel by owned
auto or rental cars

26 %

Travel by plane

VIRGINIA IS FOR LOWERS




