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s Washington, DC (Hagerstown) 14%

Florida
Pennsylvania
Maryland
New York
New Jersey
Ohio
California

virginia New York 9%
North Carollna(

Richmond-Petersburg
Norfolk-Portsmouth-Newport News
Philadelphia

Roanoke-Lynchburg
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Boston (Manchester)

Pittsburg
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Baltimore 2%
Massachusettsgy
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65% of travelers are married

32% are traveling with children
under 18 years

Average

Average travel party size is 2.7 Age: 47
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36% have an annual household
income of S100,000 or more
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Destination
website

Planning Month of Travel
Sources January I 69
February I 4°6
Search
engine

Use information
from friends and
relatives.

Travel provider
website (airline,
hotel etc.)

Full service
website (Expedia,
Travelocity etc.)

Planning Time

37% consider visiting Virginia less
than a month before their visit

84 %

Travel by owned
auto or rental cars

10 %

48% decide visiting Virginia less Travel by plane

than a month before their visit

OVERNIGHT TRAVEL PROFILE TO VIRGINIA
Source: TNS TravelsAmerica, FY2016 (N=2025)

VIRGINIA IS FOR LOWERS




