Day Travel

Primary Purpose of Trip
Average travel
party spending: Visit

friends/ 31%
relatives

/

Other

1%

Outdoor

Business Jel7A recreation

pleasure/ Entertainment/
: personal sightseeing
per trip
Travel Party
Spending
Top Activities: 50 |2%
Shopping $1to less than $100 | 629

Visiting relatives
Rural sightseeing
Fine dining
Visiting friends
Horseback riding
Horse racing
National park/monuments
Wildlife viewing
Historic sites/churches

S100 to less than $250 - 22%
S250 to less than S500 - 139%

S500 to less than S750 ‘ Less than 0.5%

S750 to less than S1000

S1000+ ‘ Less than 0.5%

Travel Party Travel Party
Origin by State Origin by DMA

4

Virginia Roanoke-Lynchburg 21%
North Carolina | Washington, DC (Hagerstown) 20%
Maryland West ( Norfolk-Portsmouth-Newport News 17%
Virginia Richmond-Petersburg 10%

Tennessee 7 Tri-Cities, TN-VA 6%
Delaware “f‘ Raleigh-Durham (Fayetteville) 6%
New Jersey 4’ Bluefield-Beckley-Oak Hill 5%
Pennsylvania Baltimore 3%

New York Charlottesville 3%
Rhode Island | Harrisonburg 2%

25-34 55-44

o @

04% of travelers are married

31% are traveling with children 18-24
under 18 years

Average

Average travel party size is 2.5 Age: 47

37% have an annual household
income between S50,000 and

T

S100,000
Planning Month of Travel
Sources January | 7%
February I 7°0
. . March NG S0
Use information 0
from friends and April 9%
relatives. VEYE @ IS4
June 1HIIIEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGE 2°0
(000 July I 1106
Augus! I 119
6% Septernber I 0%
October GG 7°0
Search . November | 696
| Destinat
€hgine ?AS/eIQ:itfn ll' % December T 89

Planning Time

73% consider visiting Virginia less
than a month before their visit

96 %

Travel by owned
auto or rental cars

Less than 0.5%

77% decide visiting Virginia less Travel by plane

than a month before their visit

DAY TRAVEL PROFILE TO VIRGINIA
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