
What is CRUSA?

Learn more here....



CRUSA is a 501 c (3) regional 
destination marketing organization 

with one simple goal:  

More overseas visitors staying 
longer & spending more money



Funding Partners

• Destination DC 

• Virginia Tourism Corporation

• Maryland Office of Tourism

• Metropolitan Washington                
Airports Authority



FY 11 Resources

• $1.7 million budget 

• $800,000 in-kind

Leverage generated for each funding 
partner’s investment = 6:1+





One million overseas travelers visited CRUSA
for leisure purposes in 2009, a 9% increase.



Overseas spending reached an all time high in 2009



Washington, DC experienced record overseas arrivals in 2009, moving into 7th place ahead of Honolulu.
DC also set a record in spending at $751 million, a 5% increase. 



• 380,000 arrivals (+16%) 
• $287 million in spending (+34%)
• 14th place among states 

Virginia

• 261,000 arrivals (+3%)
• $244 million in spending (+7%)
• 20th place among states

Maryland



Overseas Arrivals to CRUSA  2009



Overseas Arrivals by World Region





International Air Service at 
Washington Dulles

47 Destinations
25 Carriers
443 Weekly Arrivals

As of May 2010



International Air Service at 
Baltimore/Washington 

DESTINATIONS 6 NONSTOPS PER WEEK 67

BERMUDA BDA USA 3000 2* 

CANCUN, MEXICO CUN AIRTRAN 1 

LONDON, UNITED 
KINGDOM LHR BRITISH AIRWAYS 1 

MONTEGO BAY, JAMAICA MBJ AIR JAMAICA (1), AIRTRAN (1) 2 

NASSAU, BAHAMAS NAS AIRTRAN 2* 

TORONTO, CANADA YYZ AIR CANADA 5

As of June 2010



Target Markets

Emerging:
China 
Korea

Secondary:
France   Belgium
The Netherlands
Mexico Brazil

Primary:
United Kingdom

Germany



Target Audiences

Receptive 
Operators 

Tour 
Operators Media Consumer 



Join Us! 

See the current schedule of 
cooperative overseas 

marketing opportunities in the 
Partners section of our 

website.  
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