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MEDIA STRATEGY

*To create a media environment in the DC market in
which Virginia advertisers can participate to communicate
their brand messages in a cost effective manner

*To allow multiple points of contact to increase both reach
and frequency to potential visitors for Virginia destinations

*To provide affordable advertising opportunities to Virginia
partners in a key market during a key timeframe
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TIMING
April 1, 2011-April 30, 2011

CO-OP MEDIA VEHICLES

Outdoor

 Station Domination (co-op)- Gallery Place and Metro Center
* Bus Ultra Kings (co-op)

Interactive
*\WashingtonPost.com (co-op)

Print
* Recreation News (co-op)
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STATION DOMINATION

Contact:
Nicole Gostomski nicole.gostomski@cbhsoutdoor.com 202.775.9115

Details:
CBS Outdoor is offering Virginia and its partners the opportunity to
“own” all of the advertising in two DC metro stations for one month.

Virginia will be utilizing 2 of the largest and most heavily trafficked
metro stations- Center City (aka Metro Center) and Chinatown
Verizon Arena Station (aka Gallery Place). The total daily ridership
for each station is over 50,000, which does not account for the
thousands of transfers made within the stations. Metro serves the
Red, Orange and Blue Lines and Gallery Place serves the Red,
Yellow and Green lines.
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STATION DOMINATION

Details Continued:
Metro Center is in the center of DC, close to shopping, hotels,
museums and government buildings; the Warner, Ford and National
theaters are all served by the Metro Center/Center City station.

Gallery Place, in addition to servicing the Verizon Center which is
home to the Capitols and the Wizards (both of whom will still be in
season during the month of April) this station also services what's
become a popular entertainment district. Immediately outside this
station are an array of new retail shops, great restaurants, and
museums. There are also major government office buildings in this
neighborhood as well including the Department of Justice, Tech
World (this is a new complex of tech firms and offices of Dept of
Homeland Security), US Attorney's offices, offices of the FBI and
ICE.

Total estimated impressions: 2,732,904
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STATION DOMINATION

Timing:
o April 1-April 30, 2011

Pricing:
*See next slides for packages*

Value:
» Each package reflects approximately 50% in savings

ALL PACKAGES ARE FIRST COME FIRST SERVED. WE ARE
UNABLE TO RESERVE SPACE WITHOUT A WRITTEN
COMMITMENT FOR A SPECIFIC PACKAGE.

PACKAGES ARE SOLD AS IS AND CANNOT BE BROKEN UP.
Space Close: December 27, 2011

Materials Due: February 14, 2011
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STATION DOMINATION- 2010 METRO CENTER
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STATION DOMINATION
Metro Center

Packages:
PARTNER PACKAGE #1: $20,000
. Two-Sheet Posters 46"H x 62"W 42 Upto5
Entrance/exits
Dioramas 43"H x 62"W 5 $51,000 Upto 2

net space/per floor graphic

*Optional Package Upgrade Available*: Up to 4 extra Floor Graphics with 1 placed at each entrance/exit; $2,500

PARTNER PACKAGE #2: $10,000
Blue Line Platiorm Dioramas 43"H X 62"W 7 $20,000 Upto 4

space

*Optional Package Upgrade Available*: Up to 1 extra Floor Graphic placed in center of the platform; $2,500 net

PARTNER PACKAGE #3: $20,000

Upper Level Red Line Banners 6.5'H x 7'W 4 Upto 2
PP Platform Platform Runners 2.5'Hx 18'W 2 Upto 2
Dioramas 43"H x 62"W 6 $34,800 Upto 3

*Optional Package Upgrade Available*: Up to 2 extra Floor Graphics ; $2,500 net space
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STATION DOMINATION
Metro Center

Packages continued:

PARTNER PACKAGE #4: $22,000
Banners 7'H x 18'W 3 1
Main Level Mezzanine Platform Runners 2.5'H x 34'W 2 1
(12th & G Street/ Platfo.rm Runners 2.5'Hx 18'W 1 1
Macy's ) Dioramas 46"H x 62"W 6 Upto2
Floor Graphics 9'H x 12'W 1 1
Plylon Faces 90"H x 23"W 4 $48,800 1
*Optional Package Upgrade Available*: No
PARTNER PACKAGE #5: $13,000
Banners 7'H x 18'W 1 1
Partial Saturation- Platform Runners 2.5'H x 18'W 1 1
Main Level Mezzanine| Platform Runners 2.5'H x 34'W 2 1
(12th & F Street) Dioramas 46"H x 62"W 2 1
Pylon Faces 90"H x 23"W 6 $28,000 Upto 3
*Optional Package Upgrade Available*: No
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STATION DOMINATION
Metro Center

Packages continued:

PARTNER PACKAGE #6: $22,000
_ _ Banners 7'H x 18'W 1 1
Par_tlal Saturation- Platform Runners 2.5'H x 34'W 2 1
Main Level _ i .
Mezzanine (12th & F Dioramas 46"H x 62"W 4 Upto 2
Street) Pylon Faces 90"H x 23"W 4 Upto 2
Floor Graphics 9'H x 12'W 1 $35,200 1
*Optional Package Upgrade Available*: No
PARTNER PACKAGE #7: $12,000
Partial Saturation- Banners 7'H x 18'W 1 1
mzlznzla_ﬁi\:g (12th & F Platform Runners 2.5'H x 34'W 2 Upto 2
Street) Dioramas 46"H x 62"W 4 Upto 2
Pylon Faces 90"H x 23"W 2 $20,200 Upto 2

*Optional Package Upgrade Available*: No
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STATION DOMINATION- 2010 GALLERY PLACE
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Packages:

STATION DOMINATION
Gallery Place

Entrance/exits

PARTNER PACKAGE #1: $10,000

Two-Sheet Posters 46"H x 62"W 17
Pillar Wraps 85"H x 96"W 4
Pillar Wraps 85"H x 114"W 4

$25,000

Upto3

1

1

*Optional Package Upgrade Available*: Up to 3 extra Floor Graphics with 1 placed at each entrance/exit; $2,500 net

space/per floor graphic

PARTNER PACKAGE #2: $10,000

L Level Yellow & Pillar Wraps 100"H x 76"W 2 1
ower Lever Terow Pillar Wraps 100"H x 78"W 2 1
Green Line Platform -
Dioramas 43"H x 62"W 7 $16,600 Upto3
*QOptional Package Upgrade Available*: Up to 1 extra Floor Graphic ; $2,500 net space
Virginia @
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STATION DOMINATION

Packages Continued:

Gallery Place

Upper Level Red Line
Platform

PARTNER PACKAGE #3: $15,000

Banners

4'H x 18'W

2

Dioramas

43"H x 62"W

10

$28,000

1

Upto4

*QOptional Package Upgrade Available*: Up to 2 extra Floor Graphic; $2,500 net space/per floor graphic

PARTNER PACKAGE #4: $12,000

Platform Runners 2.5'H x 355"W 2 1
Upper Level Platform Runners 2.5'Hx 11'W 2 1
Mezzanine Pylon Faces 90"H x 23"W 12 Up to 2
1 Floor Graphic 12'H x 20'W 1 $35,000 1
*Optional Package Upgrade Available*: No
Virginia @
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STATION DOMINATION

Gallery Place
Packages Continued:

PARTNER PACKAGE #5: $15,000

Pylon Faces 90"H x 23"W 9 Upto 2
Main Level Dioramas 43"H x 62"W 4 1
Mezzanine (7th & G Banner 6'Hx 11'4"W 1 1
side) Banner 7'Hx11'W 1 1
Banner 4'H x 10'W 1 $35,000 1

*QOptional Package Upgrade Available*: Up to 2 extra Floor Graphic; $2,500 net space/per floor graphic

PARTNER PACKAGE #6: $15,000

Pylon Faces 80"H x 23"W 16 1
Main Level Dioramas 43"H x 62"W 5 1
ain Leve
i Banner 6'Hx 11'4"W 2 1
Mezzanine (7th & H Banner 7'Hx 11'W 1 1
side
) Banner 4'H x 10'W 1 1
Platform Runner 25'Hx11'W 1 $54,500 1
*QOptional Package Upgrade Available*: Up to 2 extra Floor Graphic; $2,500 net space/per floor graphic
Virginia @
s for Lovers®
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BUS ULTRA KINGS

Contact:
Nicole Gostomski nicole.gostomski@cbhsoutdoor.com 202.775.9115

Details:

In order to gain additional exposure in this high traffic region, VTC is
purchasing 25 bus ultra kings circulating through the DC Metro Area
during the month of April. These 25 ultra kings will result in
30,331,000 impressions during the month.

Virginia @
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BUS ULTRA KINGS

Timing:
e April 1-April 30, 2011

Pricing:
e See next slide for pricing

Value:
e \VTC partners save over 40% per unit in space cost purchasing through
the VTC Co-op

ALL PACKAGES ARE FIRST COME FIRST SERVED. WE ARE UNABLE TO
RESERVE SPACE WITHOUT A WRITTEN COMMITMENT FOR A SPECIFIC
PACKAGE.

Space Close: December 27, 2010

Materials Close: February 21, 2011
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ULTRA KING 2010 IMAGES
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BUS ULTRA KINGS

Pricing:

Only 25 Ultra Kings Available

Ultra King-Size
Bus Poster | 55"H x 233"W $1,800 $1,000

*All Bus Posters are sold separately on a first come, first
served basis*

20
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ADDITIONAL OUTDOOR INFORMATION

CBS Outdoor will sell all co-op packages to partners, collect
materials, and provide proofs from all partners.

The VIFL logo will be distributed to all participating partners, and is
required to be placed on all ad units in the stations and on the buses.

Any cost to have materials be properly converted to correct
specifications will be the responsibility of each individual partner.
Partners may request BCF to properly convert to correct
specifications at a fee (dependant on scope of work).

All outdoor partners will be invoiced from BCF prior to the start of the
campaign.

Virginia @
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INTERACTIVE
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e washingtonpost.com

Contact:
Terri Mays Teresa.Mays@wpost.com 703.469.2681

Details:

WashingtonPost.com reaches 1.5 million readers each month in the
DC DMA, making it the largest reach against other local sites.
Targets adults 25-54 with an average HHI of $103K. 505,000 of
those readers have visited Virginia in the past year.

VTC is offering an e-newsletter co-op (currently listed on the 18-
month media plan) to industry partners. This is an extremely
affordable opportunity that goes out to over 135,000 registered
users. Partners receive a listing in the newsletter with image and

copy.
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13';?' washingtonpost.com

Date: April 5, 2011

Cost: $750

Specs: Listing- 120x60, 75 characters text, URL link
Value: This is a buy down opportunity.

Space Close: March 1, 2011

Materials Due: March 1, 2011
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washingtonpost.com
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washingtonpost.com

This portion of the WP.com campaign will also be a co-op
Dates: March 28- April 24, 2011
Sections: Arts & Living and ROS

Impressions: 1,600,881
. UNLIMTEDADUNITSAVAILABLE |

Position Ad Size Mechanical Specs Partner Net Cost
Half page ad and expanding leaderboard and
tile and text on splash page. 450,000
impressions. 728x90 expanding to 728x360

Display Co-Op 336x850
Campaign 120x60, 75 characters text, URL link
VTC Co-op Level 1 www.washingtonpost.com/adspecs $5,000.00

Expanding leaderboard and tile and text on
splash page. 370,000 impressions. 728x90

Display Co-Op expanding to 728x360
Campaign 120x60, 75 characters text, URL link
VTC Co-op Level 2 www.washingtonpost.com/adspecs $3,500.00

Expanding leaderboard and tile and text on
splash page. 210,000 impressions. 728x90

Display Co-Op expanding to 728x360
Campaign 120x60, 75 characters text, URL link
VTC Co-op Level 3 www.washingtonpost.com/adspecs $2,000.00 Vlrginia@
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WashingtonPost.com (web)
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Sample Expandable Pointing to Splash Page

This is a sample of what a co-op ad unit will look like. When a user clicks
on this ad unit, it will take them to a splash page, with partners
information. See next slide.
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WashingtonPost.com (web)
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Sample Co-Op Splash Page

This is a sample of a splash page. Partner ad units will be within this
splash page and each partner has a clickable link.
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PRINT
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Recreation News|

Karl Teel Publisher@RecreationNews.com 410.638.6901

Details:

Recreation News is the largest monthly travel and leisure tabloid in
the Mid-Atlantic. They provide information on family vacation
destinations in Virginia, West Virginia, Maryland, Pennsylvania,
Delaware, and Washington, D.C. Editorial mix includes active
outdoor recreation, family vacation destinations, romantic getaways,
historic sites, and cultural activities.

Total circulation is over 100,000, with 80,000 being distributed to the
DC area. lItis the official publication for Rec Gov employees in MD,
DC and VA.

Recreation News has been a significant media partner to VTC and
has serviced our industry partners for many years.
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IRecreation News|

Date: April 2011

Cost: See available sizes, rates and specs below
Space due: February 28, 2011

Materials due: March 1, 2011

Position Ad Unit Mechanical Specifications | Partner Net Cost
VTC Co-Op Full Page 4C 10.25" x 14" 4C $2,700.00

VTC Co-Op Half Page 4C 10.25" x 7" 4C $1,500.00

VTC Co-Op Quarter Page 4C 5" x 7" 4C $821.00

VTC Co-Op Sixth Page 4C 3.25" x 7" 4C $547.00

VTC Co-Op Eighth Page 4C 3.25" x 5" 4C $391.00

VTC Co-Op Twelfth Page 4C 3.25" x 3" 4C $199.00
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