


• Over 300 Million Users

• Fastest Growing Demographic is 35+

• 10 Million Become Fans Daily

WHY FACEBOOK?

Presenter
Presentation Notes
Additional Info:
65 Million are active mobile users and are 50% more active on Facebook than non-mobile users.
www.facebook.com/press/info.php?statistics




GROUPIES vs. FANS

www.slapupsidethehead.com

Group Fan Page

Visitor Stats X

Events X X

Ad Promotion X

Applications X

Vanity URL X

Messaging 5000 Unlimited

Presenter
Presentation Notes
A page provides “Insights” which rate interaction and shows the demographics of your fans.
Integrating your brand into FB is possible because of apps (youtube, flickr, twitter, fbml).
Creating a vanity URL makes FB more like a website address (facebook.com/virginiaisforlovers).
Messaging through FB’s inbox is possible for both groups and pages, but groups have a 5000-person send cap; pages are unlimited.
http://mashable.com/2009/5/27/facebook-page-vs-group/



BUILD-A-PAGE
• Local or Brand?

• Details, details …

• Publish

• Invite – starting with Virginia Love
• Vanity URL – www.facebook.com/username

Presenter
Presentation Notes
Look at “brand” first to find applicable sub-categories. Under “local” are restaurants, cafes, and more intimate, small businesses. DMO’s should go for “Brand”.
Complete the info for the page – website, phone number, hours of operation would be important for museums and restaurants. Use this opportunity to sell your product, as the page is not available to the FB public until you publish it.
Again, creating the vanity URL would behoove you as people will easily remember it.
www.facebook.com/pages/create.php

http://www.facebook.com/username�


ADVERTISE IT
• K.I.S.S.

• Email signature 

• eNewsletter

• Website

• Blog
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Why spend the big bucks up front? Do the simple stuff first – link in your email signature, Facebook icon on your enewsletter or website, page box or fan box on your blog.
www.facebook.com/facebook-widgets/index.php



LOGO
TERMS OF USE

www.facebook.com/pages/manage/promo
-guidelines.php

Presenter
Presentation Notes
See the Terms of Use before integrating the FB icon on your site anywhere. The “F” buttons may be more appealing than what Facebook offers (only one), but technically, they’re prohibited.
www.facebook.com/pages/manage/promo-guidelines.php

http://www.facebook.com/pages/manage/promo-guidelines.php�
http://www.facebook.com/pages/manage/promo-guidelines.php�


ENGAGE
•Hands-Off

• RSS

• Share This

• But Not Too Far Off

• Monitor the Wall

• Answer Questions

• Post Links

Presenter
Presentation Notes
Time Required: ~ 2 hours/week; 15-30 minutes daily.
Doing what?  Approving friend requests (if you have a profile associated with your page), clearing the notifications and invitations to the profile, checking the wall for any questions that can be replied to.
Saving Time: Use the “Share This” or “Add This” functionality when possible to send information to Facebook. For sharing Virginia.org features and events, we click the “Share This” icon and easily publicize new or updated features.
If you have a moment to look at www.facebook.com/VirginiaisforLovers, browse to see what kinds of questions we’re getting and feel free to comment if your destination can fulfill what the consumer is looking for. Consumers want to hear from other consumers.



INTEGRATE

• There’s an app for that … 

• Twitter

• YouTube

• Flickr

Presenter
Presentation Notes
Involver gives two free apps – Virginia is for Lovers uses YouTube and Twitter for the fan page. FBML, while not an app, will give you an extra tab to create an HTML page – perfect for branding or adding left-side images (see www.facebook.com/virginiaisforlovers for the 48 Hour Getaways).



PIT FALLS

Presenter
Presentation Notes
Remember that you are a representation of your company, destination and Virginia. It is not a best practice to take all of the quizzes on Facebook and post them to your wall or let them filter into your friends’ news feeds. Avoid quizzes like “Pass a Drink”, “What’s Your Ghetto Nickname” and “Redneck Gifts”.


	Slide Number 1
	Slide Number 2
	GROUPIES vs. FANS
	BUILD-A-PAGE
	ADVERTISE IT
	LOGO�TERMS OF USE
	ENGAGE
	INTEGRATE
	PIT FALLS

