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_« More than 300 ad units

« 30 Consecutive days of advertising Virginia
destinations in multimedia

« Anchored by station domination of METRO
Center — 1 month; 60,000 commuters per day

* Exposure to a Virginia drive market of
4.5 million adults
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“ Great job on promoting Virginia destinations this morning. (g
ride the METRO to work and the Washington Post Express
was covered in “Live Passionately Virginia is for Lovers.” You

all should see some rewards from that. Again, great job.”
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