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The Perfect Blog

There isn’t one.



Presenter
Presentation Notes
“Perfect” is subjective. It’s perfect if it meets the goals you’ve set in place.


The Perfect Blog

Virginia is for Lovers<”)

 What do you want your blog to do for you?
* |dentify your audience.

* Create a plan to reach your audience and
achieve your goals.
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 Do you want it to be read? Shared? Do you want to generate conversation? To drive traffic to your website? Or is it your website?

 Piggy-back on VTC’s research to see who is visiting your attraction, locality, or Virginia in general. Once you know who your visitor is, you can create a plan to reach them.


Getting Started
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WordPress

www.WordPress.com
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 Blogger was launched in 1999 by Pyra Labs, later purchased by Google in 2003.
 WordPress was started in 2003 and is the most popular content management system in use on the Internet. (http://w3techs.com/technologies/overview/content_management/all and http://trends.builtwith.com/cms)


Getting Started

FREE

Multiple Authors

Pull in feeds from Twitter, Flickr, etc.
Tagging/Labeling

Photos & Videos

Up-to-the-Minute Stats

Syndication

Fully customizable appearance
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  Both Blogger and WordPress are free.
  A plus of multiple authors is that your audience can see that an actual person is behind the blog.
  Both platforms have a simple widget that allows you to drop in the feed URL for your Twitter, Flickr, and other social media channels to be displayed on your blog. You can create as many of these as you wish.
  Tagging (WordPress)/Labeling (Blogger) assists readers to find like content, and it helps Blogger and WordPress surface your posts to viewers who are browsing by a topic. They’re also good for search engine optimization.
  Both offer feeds, emailing, and other sharing capabilities.
  While both give you a variety of template options, both also allow you to completely customize the look as well.
  WordPress offers a premium option which allows you to increase the storage from 3GB to up to 25 GB, custom design with CSS (cascading stylesheets), add video that they will convert (why not use YouTube and just embed it?), remove ads from  your blog, and increase the number of authors from 35 to whatever you need.
  Both offer you the option to purchase a custom domain name.


SEARCH VIRGINIA BLOG

Virginia.org/Fall

Virginia on Twitter

Mews Release: October
12, 2011 - Governor
McDonnell Announces
2010 Tourism Economic
Impact Figures: Visitor...
hitpit co/8I0etXep #vtc
Posted: 21 hours ago

5 Great Treks for Foliage
and Waterfalls - can you
guess any before you
look? hitpit. colcXHP1ADx
#EallinV4 Posted:

1 day ago

ticket upgrade for Virginia
is for racing lovers 300.
Find the truck and we will
get you suite tix #vifl300
[@ms1947 Posted:

3 days ago

Wirginia is for ragj
lovers 300 fan
main tic office n
giveaway #vifl300
[@ms1947 Posted:
3 days ago
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Five Great Treks for FD||c:|ge and
Waterfalls

by Casey | Posted on October 11th, 2011

Sometimes the bestview of the foliage is beneath the canopy. Take to the trails this fall to see
the leaves up close and personal.

1. If you have all day, the hike from the South River Picnic Area off Skyline Drive at milepost 62.8
to Suuth River Falls might be the ane for you. It's 8.5 miles 'round trip with cool stuff along the

2. Speaking of waterfalls, a three-
mile hike along Crabtree Falls
Trail will lead you to the highest
vertical-drop cascading waterfall
gast of the Mississippi— 1,200
feet by way of five major cascades
and several smaller ones. t's a
site that's worth the hike in Melson
County.

3. Down in th
Highlands where the Hokies B8y
and the recreational opporunities
are abundant, you'll find
Cascades Mational Recreation
Trail — a two-mile hike that leads
to the 66-foot Cascade Falls. The water drops dramatically into a natural pool. Keep thatin
mind for the warmer months.

Falling Spring, Alleghany C

4. Shenandoah Mational Park boasts several waterfalls, but the highest of them is Overall Run
Falls at 93 feet. The fall and spring are perfect times to visit, as you perch along the rock ledges
and enjoy the view of the rushing water. The hike is 6.4 miles, all said, and is a moderate to
difficult hike.

5. Ralling Spring in Alleghany County is visible from the road and an overlook provides
information and a great view for photos. The spring waters keep this fall going year 'round, and
its 80-foot drop is quite spectacular. So while not a hike, it's a notto-be-missed wonder,
especially during autumn with stunning mountain foliage all around.

Formore amazing hiking suggestions, see Virginia.ora/Fall/FaliHikinaBikinaGetaways.

Taas: Blue Ridge Highlands, Central Virginia, fall, outdoors, Shenandoah Valley, Virginia.org
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Five Great Treks for Foliage and
Waterfalls

All Aboard!

Five Fab Fall Experiences
Dompah! It's Oktobefest!

Yisitthe Blue Ridge Parkway this fall
for exciting fall color and events.

1 cemetery, and of course, the waterfall. | need not tell you that a camera is pretty
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A Successful Blog Post is ...

Enticing
Valuable
Casual

Brief (or at least skimmable)
One that meets your goals
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  The first hurdle is getting someone to read your post. Titles either entice or dissuade readers to read.

  Why should your post be read? Tell the reader something they don’t know.

  Write/talk like you’re among friends.

  Much like not wanting to waste time reading something that doesn’t offer value, readers don’t want to waste time on reading a thesis. Bullet points, numbered lists, and short paragraphs are key.

  Remember your goals? Are your posts meeting them? If a goal is to drive traffic to your website, are you including a call to action with the link to your site on each and every post? If a goal is to generate conversation, are you inviting readers to leave a comment?


Promoting Your Blog
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* Share the link
* Enable others to share [EE=
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  Add the link to your website, email signature, and other correspondence.
  Share it with your friends, family, and colleagues and ask them to share it.
  Tweet and Facebook it; share it on LinkedIn and StumbleUpon, etc.

  Enable the sharing icons on your blog – for both Blogger and WordPress, these are free widgets that can be enabled.

  Connect with other bloggers and comment on their posts. Commenting allows you to offer insight or share an experience relevant to their post, as well as leave your URL for others to click through and visit.


Managing Your Blog

e Dedication
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  Blogs that include the pieces of a Successful Blog Post (enticing, valuable, casual, brief, and goal-meeting) and those that include new posts frequently receive more traffic than blogs that don’t. To begin, three posts a week might be a good start.
  Consider creating an editorial calendar to keep you on task. Allow for flexibility if something more timely comes across your desk.

  Check your blog daily for comments and moderate them accordingly. You need to determine which comments are inappropriate and what to do with them. If you choose to make the comment visible and reply, keep a level head and be informative.
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BLOGGING BASICS TAKE-AWAYS

CONTENT STRATEGY: 7 Tips to Make Your Blog Stickier
http://mashable.com/2011/09/16/blog-content-sticky/

Chris Brogan: How to Blog Almost Every Day
http://www.chrisbrogan.com/how-to-blog-almost-every-day/

#VA1




	Blogging basics�Casey higgins, electronic marketing content specialist�@jccjhiggins  *  chiggins@virginia.org  *  blog.virginia.org
	The Perfect Blog
	The Perfect Blog
	Getting Started
	Getting Started
	Slide Number 6
	Slide Number 7
	A Successful Blog Post is …
	Promoting Your Blog
	Managing Your Blog
	CONTENT STRATEGY: 7 Tips to Make Your Blog Stickier�http://mashable.com/2011/09/16/blog-content-sticky/��Chris Brogan: How to Blog Almost Every Day� http://www.chrisbrogan.com/how-to-blog-almost-every-day/

