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“As the inﬂuence of social media – and those using social media – continues to grow, it’s crucial for traditional media, retailers, brands and advertisers to understand how different consumer segments use and share content. Nielsen’s “State of the Media: The Social Media Report – Q3 2011” presents a snapshot of the current social media landscape and audiences in the U.S. and other major markets.”�

http://blog.nielsen.com/nielsenwire/social/  - download report here
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Nielsen Report Findings 

• SN & blogs dominate  

• Rapid Growth  – 80 % active Internet users 
visit SN and blogs 

• Spend more time on Facebook 

• Close to 40 percent visit SN from their mobile 
phone 

• SN apps are the third most-used among U.S. 
smartphone owners 
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Nielsen Report Findings - more 

• 70 percent of active online adult social 
networkers shop online 

• 53 percent of active adult social networkers 
follow a brand 

• SN & blogs reach over three-quarters of active 
Internet users 

• Tumblr is an emerging player 
 

http://blog.nielsen.com/nielsenwire/social/  
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Tumblr 

 



What is Social Media used for? 



Pew Internet Study – Aug 2011 

• 65% of online adults use SN sites 

• Only email and search engines are used more. 

 

 

 

 

 
 

http://www.pewinternet.org/Reports/2011/Social-Networking-Sites.aspx  
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Who uses SN sites? 

• All Internet Users – 65% 

• Gender – Male 60%; Female 69% 

• Age – 18-29 83%; 30-49 70%; 50-64 51% 

• Race – 63-69% 

• Household Income – > $75k – 68% 

• Education Level – College+ 67% 

 
http://www.pewinternet.org/Reports/2011/Social-Networking-Sites.aspx  
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