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Visit Insights Page Often!
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http://ads.ak.facebook.com/ads/creative/insights/page-insights-guide.pdf 



Facebook Page Insights
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e Keep a spreadsheet of posts

— |dentify post type (Questions, photo, link, blog
post)

— Track over time increments (6hr, 12hr, 24hr)

e Learn from what works and what doesn’t

* Low Virality — Likely that posts will not show
up in newsfeeds.




Engagement Rate

0-10k fans 0.96%
10-20k fans 0.29%
20k-50k fans 0.21%

50k-100k fans 0.19%
100k-200k fans 0.16%
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(#Comments + #Likes)
Engagement Rate = --—---

# of Fans

FB page with
25,000 fans

need 52 comments
or likes per post!
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Reach: The number of unique people who have seen your post.
Talking About This: The number of unique people who have created a story from you post.
Liking, commenting on or sharing your post
Answering a Question
Responding to an event
Engaged Users:
Virality: The number of unique people who have created a story from your Page Post as a percentage
of the number of unique people who’ve seen it.
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Key Terms
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e Reach

* Post
— Wall Photo, Post with Link, Post

 Engaged Users
e Talking About This
e Virality
— Virality = Reach / Talking About This
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Talking About This: The number of unique people who have created a story from you post.
Liking, commenting on or sharing your post
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Virality: The number of unique people who have created a story from your Page Post as a percentage
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http://www.edgerankchecker.com  check out the site.  Provides insight into your Facebook page.  Best for pages that have more than 5000 fans.  FREE score is very limited. Opt-in for the 2 weeks free if you are very serious about analyzing your Facebook posts.  Being relevant with engaged users is vital.  Without those … your page will be lost and not seen.
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