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Why Blog? 

• Reach Target Audience 

• Showcase Your Destination 

• Content for Social Networks 

• Engage Consumers 

• Search Engine Optimization 
 



Virginia.org 

blog.Virginia.org 

#VA1 



#VA1 



Blogging 

1. Compelling Title and First Sentence 

2. Target Audience Centric 

3. Easy to Read – 300-500 words.  Images 

4. Valuable 

5. Grammar, Spell Check, Proofread  

6. SEO – keywords, linking, etc. 

7. CTA 

8. Sharable and Commentable 

 

Presenter
Presentation Notes
http://www.contentmarketinginstitute.com/2011/10/10-tips-for-corporate-bloggers/ 

1. Good blog posts speak to a target audience. 
Figure out who is buying what you’re selling and write for them. If your company specializes in building mobile applications, you’re likely selling to executives and marketing departments, not mobile app developers. Your own developers can still write content for your blog, but they should keep content way less technical than it would be if they were writing to their peers.
2. Good blog posts speak to the same audience the whole time.
It would be nice for marketers if every business had just one audience to reach, but that’s not realistic. Take the mobile app company again. Sometimes they sell to marketing, sometimes they sell to IT. They also use content as a recruiting tool, so sometimes their developers really are writing to their peers. 
Addressing all of these audiences doesn’t make for the most consistent blog as a whole, but as long as you keep each post consistent from start to stop, you’re ok. For example, it’s not a good idea to start a post with a novice question and then give a very technical answer. Let your readers know what they’re getting into.
3. Good blog posts are about 400-1,000 words.
Blog posts should be easily digestible during a coffee break.  Readers will give up if they need to scroll down endlessly.  If you’re getting upwards of 1,000 words, consider breaking your post into two parts, or tightening up your ideas and language.  I chopped off about 400 words to make the final version of this post and it’s better for it.
4. Good blog posts are quick and easy to read.
Just because something is short doesn’t mean it’s easy to read. Make posts easy to skim by cutting content up into sections and lists. In fact, I’ll bet most people reading this post will simply skim the bolded description for each point, and read the explanations for the points they don’t understand. If I’m wrong and you’re reading every point word for word, prove it with a comment.
5. Good blog posts say something interesting and useful.
It’s OK to write a blog post about a quick thought, but make sure it’s a whole thought, not half of one and half of another. Would what you’re writing change the way your reader thinks about an issue? Spur an idea? Be worth emailing to a coworker? If not, you’ve got work to do. 
Note: Old news to you might be useful to your readers. Last year, I wrote a post on How to Use Twitter for Beginners. Simple, but readers liked it (as shown by the comments), and we often send it to prospective clients who are Twitter newbies.
6. Good blog posts don’t have to be works of art.
You probably won’t win a Pulitzer Prize and that’s ok.  As long as your posts are useful, readers will come back for more.
7. Good blog posts show, not tell.
Don’t tell readers your company is awesome; write great content so readers are the ones who say your company is awesome. Use concrete, specific language and examples to build trust with your readers.
8. Good blog posts have a compelling title and lead paragraph.
Make your readers want to read your post right away.  But don’t promise something with your title and intro that you don’t deliver.  Here are 5 tips to improve your headline click-through rate.
9. Good blog posts are SEO optimized.
OK, I just told you to have a compelling title, but especially with titles, you need to strike a balance between catchiness and SEO. Scott Paley explains this with a story over at Abstract Edge. Don’t flood readers with keywords, but do pay attention to the basics such as pretty URLS (#2 here) and meta descriptions. 
10. Good blog posts include a call to action.
Even if it’s just a call to comment or connect on Twitter, blog posts should end with something that moves readers to a next step. Do not, however, ask people to buy something at the end of a post. Hard sells in blog posts will lose your readers’ trust.
Well, there are my top 10 qualifiers for a good blog post. Please feel free to add your own tips and questions in the comments. And then get blogging! 




Samples 

• Loudoun, VA   

 http://www.visitloudounblog.com/ 

• Richmond, VA 

 http://www.richmondinsideout.com/blog/ 

• Scottsdale,  AZ  
 http://blog.scottsdalecvb.com/ 

• Indianpolis, IN 

  http://doingindy.com/ 

• Portland, OR 

 http://www.portlandspoke.com/ 
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